
              

 

 

 
INTRODUCTION 

 
South Africa has carved a foothold as one of the global destinations of choice, 

showcasing the collective will of South African businesses and society to tackle the 
challenges of economic growth, job creation, education, agriculture and 

environmental issues through various Corporate Social Investment initiatives. For 

these reasons The Institute for Corporate Social Development SA (ICSD) 
proudly introduces the first of its kind, Corporate Social Review magazine, a 

comprehensive source of Corporate social investment/responsibility and related 
information, relevant and current corporate, political and economic content for public, 

private enterprises and individuals operating across the commerce landscape. 

Powered by the belief in the dignity of the human spirit, Corporate Social Review 
aims to achieve significant corporate, cultural and social influence, through corporate 

exposure, as we become integral to the global CSI and business environment. 
    

 
 
Corporate Social Review has been structured as a communication space for 

businesses, various organisations and government to align their vision and strategies 

with the unified effort to achieve a ‘more developed, democratic, cohesive and 
equitable economy’. It aims to demonstrate the strength and co-operation between 

government and business to promote education, growth, agriculture, sustainability, 
job creation and environmental responsibility through a collection of articles, features 

and advertorials from public and private sector leaders whilst still delivering relevant 



and current commercial, financial, political and economic news thus becoming 

comprehensive in its nature as premium business to business publication with 
content that also includes: 

 
• Projects/Developments  

• Construction 

• Mining 

• Agriculture 

• Infrastructure 

• Telecommunications 

• Management 

• Legal  
• Tax 

• Finance & Equity 

• Assets & Investments 

• Banking & Insurance 

• Marketing & Selling 

• Human Capital 

• Information Technology 
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Corporate Social Review Magazine, itself strives as a premium and authoritative 

resource on developments/trends/news and information in the corporate social 
investment, commerce, economic and political arena. It is a comprehensive source 

of CSI and sustainability information, current and relevant business news integrated 
to identify common shared values within commercial, economic and political activity  

 

 

 

READERSHIP/CONTENT/OBJECTIVES 

 
We educate; inform; foster relationships; and facilitate understanding on a range of 

topical issues and subjects. Offering a variety of information-based communication 
tools aimed at developing the public-private partnerships, and other business 

relationships needed to facilitate local economic growth and development encouraging 
a strong set of social, empowerment and development policies as well as a leading 

source of business and related news and information. 

 
FOCUS AREAS INCLUDE: 

 

• Climate change 

   

• Stakeholder engagement 

 
• Labour and human resources 

   

• Human resource management 

 
• Environmental Integrity 

   

• Management mentality 

 

• Alliances with stakeholders 
   

• Capacity building 
 

• Corporate governance 
   

• Climate change action 
 

• Unethical Conduct 
   

• Supply chain management 
 

• Product responsibility 

   

• Community investment 

 
• Corporate governance 

   

• Reporting and disclosure 

 
• Community investment  

and pro-poor development 

   

• The era of broader CSI 

professionalism 
 

• Leadership & regulation  

From governments 
   

• A new approach to  

   business models 
 

 

The publication profiles the leaders in best-practice principles, human resource 
excellence, fiscal and operations management success, social investment and 

environmental sustainability, whilst covering news and information relevant to 
economic, commercial, financial and political activities. 

 

                       



 

Corporate Social Review is committed to contributing meaningfully to the 
creation of a sustainable social legacy for future generations in South Africa, 

economically, socially and environmentally. Through creating a platform that raises 
the profile of Environmental, Social, Governance (ESG) and serves to inform 

investors, board members, management and technocrats, Corporate Social 

Review will bring all elements of sustainability together. It provides readers with 
meaningful and practical editorial, and delivering to the market place a platform in 

which leaders in ESG reporting are able to compare themselves. 
 

   
 
 

Corporate Social Review is an indispensable resource to all operating in the 

development arena – from those in the corporate sector and within non-profit 
organisations to decision-makers in government responsible for social development 

policy. The content covers a diverse range of subject matter, with the overall 
ambition to highlight corporate social responsibility aspects maintaining its relevance 

to all those operating within commerce, the economy and related industries. In 

particular, the publication assists those seeking to partner with other interested 
stakeholders in order to achieve greater developmental impact. In so doing, it 

serves a number of important functions, including: 
 
 

• Providing content regarding quantitative and qualitative standards across  

 industries 

• Current economic, commercial and political news and information 

• Readership and relevance across all the business and economic landscape 

• Promoting a better understanding and awareness of corporations and their 

 social responsibility investment programs through various media platforms 

• Generally further the interests of various non-profit, public benefit  

 organisations and Government 

• Innovative content on all tiers of business 

• Established influential targeted readership providing  

 exposure for companies regarding all components of business 

• Sharing valuable lessons, experiences and best practise 

• Identifying networking opportunities within the CSI community 

     

 

 

CIRCULATION/DISTRIBUTION 

 
• Corporate Social Review Magazine is published 4 times a year, in three 

month intervals. 

• 10 000 copies are printed and distributed throughout South Africa 

• Our targeted distribution model means that your organisation's brand and 

objectives reach a captive and applicable audience 
• Corporate Social Review provides an unmatched opportunity for your firm 

to promote its aims and objectives in a focused manner to an influential group 

of professionals and opinion leaders. 

                    
 

Corporate Social Review is distributed to  
 

• Direct Mail: Identified Key individuals within industries across South 

Africa and abroad 

• Government (Local and National) 

• Public Benefit Organisations, non-profit organisations and non 

governmental agencies (Domestic and International) 
• Key beneficiaries within the commercial and economic landscape. 

• Key influential individuals, Stakeholders and service providers  

• Conferences, events, award ceremonies,  government and commerce 

related functions 

• Workshops and training seminars 

 



     
 
 Through a captured readership and influential content any company would be well 

placed within the publication to promote its commitment to Corporate Social 

Investment or captialise on the publication’s direct marketing potential through 
advertising goods and services applicable to the corporate, business and related 

markets. 
 

 

 
 

      
 

 

 

BENEFITS  
 

• Positioning amongst SA’s most influential business and government circles 
• Showcase your commitment as a sustainable business that cares for Corporate 

Social Investment providing depth to your organisation. 
• Display your organisation’s commitment to rural development, skills, infrastructure 

development and environmental sustainability. 
• Increase investor confidence 

• International relationship-building tool 

• Comprehensive source of economic, commercial and political information with 
diverse subject matter and broad appeal 

 

 
 

 

Your participation would be supported by comprehensive media, marketing and PR 
thus providing: 

 
• Significant branding and PR opportunities for your company including the ability to 

position your organisation’s name and brand in new markets 

• An opportunity to promote and position your company’s leadership, vision and 
values as a responsible business with key stakeholders including: business, 

government, opinion formers and NGOs; the media; current, future and potential 
employees, suppliers and customers 

• The chance to communicate your company’s products and services, objectives and 
endeavours through direct marketing channels. 

• Harness business development and networking benefits from the various 

Empowerment events, conferences and workshops across the globe throughout the 
year 

• An association with this prestigious and dynamic publication whilst aligning your 
brand with other sustainable, top ‘green’ brands locally and internationally 

 

 
• Corporate Social Review will become  a reference guide of values and 

ethics by recipients throughout the years, thereby giving advertisers a 

continued presence with their target market and increasing investment 
opportunities 

• Contribute directly to the distribution of the publication so that identified 

individuals and valued clients become recipients of the publication ensuring 
your message directly penetrates your target market. 



• Exposure for other non-profits: The magazine promotes the activities 

and offerings of organisations working towards the common good, thus 

enhancing investment opportunities through shared/common values. 
• Current and Relevant News and Information: Delivering 

comprehensive content and diverse marketing channels  

• Targeted advertising exposure for CSI initiatives, government projects, 

environmental and sustainability information including all businesses with 
products and services on offer    

• Awareness. The magazine addresses the issues of marginalization and 

vulnerability, whether caused by poverty, disability, illness, gender, age, 
race or geographic location, and highlights the way in which all of our lives 

are affected. It does so in a manner that is meaningful to affluent, 

mainstream society, as well as to marginalized people. It gives each side of 
the divide a glimpse of the other and fosters empathy, tolerance and 

cooperation among all South Africans.  
                                                                                                                                                                                         

 

Through expanding representation in South Africa and Internationally and focusing 
on developments/initiatives, trends and event promotion that boosts social and 

environmental upliftment whilst still contributing toward economic growth 
Corporate Social Review has uncovered great potential as a leading, premium 

CSI, environmental, economic and commerce publication that serves the needs of 

all players that operate across the developmental, corporate and economic landscape. 

Deciding to position your company as a leader in business by participating within the 
premium business-to-business publication would enhance reputations, effectively 

market products and services whilst highlighting commitment to Corporate Social 
Investment. 

 

 
 

 

 
We strive to integrate maximum exposure whilst maintaining budget without 

compromising on quality and provide products including hard, soft copy 
publications, newsletters, online presence and networking ability which include 

services along:  

 
 

• Customised Client package - tailor-made to suit your objectives 

• Range of cost-effective, high-quality comprehensive marketing 

 packages 

• Comprehensive range of multiple and loose advertisement     
insertions for any range of products and services   

• Advertorial  

• Editorial   

• Company/Organisation Profile 

• Press Release and media communications 

• Publicity for Events, Conferences, workshops and seminars 

• Newsletters/recruiting 
 

The Institute For Corporate Social Development (ICSD) is a registered non 
profit organisation Reg. No. 2011/125350/08  

        

Cape Town Tel:               +27 21 801 5100 
Johannesburg Tel:           +27 11 022 6611 
Fax:                                   0 86 518 5253 
E-Mail:                             info@icsd.org.za 
Web:                                www.icsd.org.za 
Web:       www.corporatesocialreview.org.za 
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